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▪

▪
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Total (9-markets) SG

Not yet started, but thinking about it

In the early stages of planning and
gathering information

Have a formal plan in place

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪





Total (9-market) SG

▪

▪

▪

▪

▪



▪

▪

▪

▪

▪

▪



STABLE GROWTH
Ensuring long-

term, stable, and
predictable growth

for assets

CAPITAL
PRESERVATION

Ensuring
principal
value is

secure, even
if it means

lower returns

MAXIMUM VALUE
Maximising total

value of the
estate passed on

TAX MINIMISATION
Minimising

impact of estate,
inheritance, or
wealth taxes

IMMEDIATE
LIQUIDITY

Providing immediate
cash for heirs
to cover taxes

and other expenses

GLOBAL
DIVERSIFICATION

Diversifying
assets across

different
geographies

and currencies
for next-gen

Total (9-Market) SG
▪

▪

▪

▪

▪



▪

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪





▪

▪

▪



Total (9-market) SG Total (9-market) SG



▪

▪

▪

▪

▪

▪





Average number of solutions
currently using

Average number of solutions
considering for the future



▪

▪

▪

▪

▪

▪

Life
insurance
policies

A will Gifting
during

my
lifetime

Family
trusts

Joint
ownership
of assets

Charitable
foundation /

donor-advised
fund

Establishing
a family
office

Not yet started Early stages of planning Have a formal plan in place
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▪

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪

▪



▪

▪

▪

▪

▪



▪

▪

▪

▪

▪

▪





Total (9-market) SG

▪

▪

▪

▪

▪

▪



▪

▪

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪

▪



Total (9-market) SG

▪

▪

▪

▪

▪

▪
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